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On Marketing Innovation of Aquatic Feed

ZHU Shan-guo
(College of Economics & Management, Shanghai Ocean Univercity, Shanghai 201306, China)

Abstract: The buyer market of aquatic feed has been formed after the high speed development of several
years. This paper analyzes the present situation of aquatic feed sales and the existing problems, and points out
that if the aquatic feed enterprises want to get out of business difficulty, they must carry out marketing
innovation. The aquatic feed enterprises can use the concept of customer satisfaction and accurate positioning,
and pay attention to the brand construction and maintenance. This paper also puts forward measures and
methods of marketing innovation. Practical measures and methods of marketing innovation are also discussed
in many specific fields such as marketing philosophy innovation, product innovation, positioning innovation
promotion innovation, organization innovation and services marketing innovation. Finally this paper gives
advices to enterprises in industry of aquatic feed that they should be good at analyzing market, should apply
philosophy of customer satisfaction, theory of STP, and try to find differentiation and find out market
opportunity of brand competition.

Key words: Marketing innovation; Positioning; Brand; Marketing channel



	42.pdf
	43.pdf
	44.pdf
	45.pdf
	46.pdf

